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Sonarworks

Sonarworks, we are a music tech
company with more than 40 000
recording studios using our tech globally.
Our software helps studios easily
measure the speakers in a room and
correct any sound colouring added by
the room or hardware. We ensure studios
have very accurate and consistent sound
on both speakers and headphones.

Our technology has won multiple music
industry awards and 35 Grammy
Awarded engineers and artists are
endorsing Sonarworks. The Sonarworks
studio reference technology has become
the global standard for recording studios
sound. Now we are bringing this unique
tech from recording studios to music
listeners.

We are bringing personally perfected
sound to the masses thanks to our
unique proprietary technology. Now,
professional creators and listeners like
you and | can all define our own personal
SoundID based on use case, device,
hearing and preference.

We are backed by device manufacturers,
creators and music lovers all over the
world. Why? Because we make sure
sound can be enjoyed to the max,
irrespective of how, when, or where you
listen. And importantly - our collected
data and analytics help continuously
Improve the experience everywhere.

We believe in perfection. And perfect is
personal.

Sonarworks

< SoundID

< SoundID Reference
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Our story
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We don'’t think the same. We don’t feel
the same. We don’t look the same. So
why are we expected to listen the

same? For a hundred years “great sound”
has been sold as a one size fits all
commodity, but that’s about to change.
SoundID is bringing the individual
experience to the forefront. When we are
done, the definition of perfect sound will
mean personal sound.

Our technology empowers creators to
create the way they like and feel
confident that their art will be enjoyed
with maximum personal impact. We
provide listeners with individually
perfected sound based on who they are,
what they listen to - no matter where
they listen.

We are changing the power distribution
in the sound value chain putting creators
and listeners in the driver’s seat. That
sounds like perfect news to us.
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Our target audience

For Creators _
| can deliver the perfect sound with'
minimal effort and maximum impact
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Our promise

SoundID
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Brand behaviour

WEEUE
Passion see

We believe passion to be the fuel that
makes the world go round. No one can

create without it, and anyone who
ars a great sounding song feels it.

e want to tear down all the barriers

at stand in between us and that great
feeling, and that’s why we pursue .
personalized sound perfection. g

As creators, it allows us to present our .
art to the world with maximum impact, . /" S%
and as listeners we are moved by the 2
impression. And as a company thisis '
where we find our greatest opportunity » +
to make a difference. '
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Brand behaviour

We are
Explorers

We are the ones who avoid pre-
packaged deals in order to go looking
for an extraordinary experience. We are
the ones who will walk the extra mile in
a new city to find a legendary local dish
rather than eating at McDonald’s. We
believe in the power of self-expression
and individual experiences. And when it
comes to sound, that means exploring
the possibilities of individually
perfected sound.

After all, if we don't feel the same, and
we don’t hear the same - why on earth
should we all listen the same? This
means we are constantly exploring -
constantly and continuously identifying
and mapping listeners’, providers,
device manufacturers’ and creators’
ever-changing needs and demands.

It takes a curious mind to find out
what'’s perfect.



Brand behaviour

WEEIG,
Simplifiers

We can'’t expect creators or listeners to
have the same knowledge or interest in
technology as we have. Most people
just want things to work. That’s why we
strive for effortless perfection.
Individually perfected sound should be
as easy to access as streaming music.
And it is up to us to make this happen.
We always strive for simplification. In
processes, products, and in our
approach to our work in order to deliver
maximum value with minimal effort.
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Our technology

12:22 7

XXX X
XX
XXX
XX XX
. . XXXXXX
SoundID is a technology that ensures an The SoundID is created through KXXR%
individually perfected sound for both analysis of each listener's device, 2221 S XSEEK
studios and individuals. hearing ability and sound preference. ﬁ‘rjjj; ++ ++>>(<>><<>><<>\<<
s & . g K
SoundID is based on the industry- Data is continuously collected from all g XXXX
leading tech used in studios recording users allowing us to identify patterns of Core Lavel
your favorite artists like Lady Gaga, usage. Charlotte's SoundID
Kanye West, Madonna, Rihanna, The s T —
Killers, Adele, Coldplay and more in over Through analysis we can then constantly
45,000 pro recording studios. optimize the algorithm and improve all
users’ SoundiD.
It all starts at studio level when creators
create content. Establishing a reference When listeners connect their SoundID to iii?{%
point for the sound, untainted by outside a device or provider, sound can be HHA
interference. We call this SoundID Pro. enjoyed with personalized perfection essss
and, thereby, maximum impact. Core Level %
Listeners go through a similar process by iliam's SoundlD - Mmoo " leww  seung
crafting their personal SoundID, which o b —_—

can be used seamlessly across devices
and platforms ensuring consistent
personalized sound experience wherever

they go.
ConnectyourSoundW)

Wy SoundiD Try it out
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2.0 Our visual identity

Visual identity overview

The visual identity consist of five core
elements: the logotype, typeface, colour
palette, image style and pattern.
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O1. Logotype

< SoundID

02. Typography

04. Imagery

INter

Light
Reqular

03. Colors

05. Pattern
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06. Icons
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2.1 Logotype

Construction

The symbol is mathematically and
geometrically constructed based on
triangles.

Never recreate the symbol. Only use the
provided artwork files.
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Interaction states

Active Inactive
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2.1 Logotype

Construction

The lockup is carefully constructed and
visually balanced. Always use the
provided lockup file.
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2.1 Logotype

Minimum size

To ensure the logotypes visibility
never use it in smaller sizes than
recommended here.

Lockup Symbol
Minimum height Minimum height

o & SoundID 20px |
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Co-branding
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Co-branding

% SoundlD  TMORE




21 Logotype < SoundID

Placements

These recommended positions help
us to create a consistent visual
expression and provide flexibility for
individual situations. These
placements should be used in any
type of size and media. Exceptions
can be made when it comes to
digital formats when specific
treatment is needed.

Centered
Logo may only be centered when
appearing in solitude.

Same recommendations applies for
Symbol.

< SoundID
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Don't

The logotype must not be altered or
distorted in any way. The
effectiveness of the logotype
depends on consistently correct
usage as outlined in this guideline.
The examples shown illustrate some
incorrect uses of the logotype.

P,
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01. The logotype should never be distorted
or stretched in any way.

== SoundID

04. The logotype should never be shown
with shadows.

< SoundID

07. Never use the logotype in grey or with
opacity. Always use a white or a black
logotype to ensure maximum contrast to
with the background.

02. The logotype must never be placed
within another outline shape, such as a box.

< SoundID

05. The letterforms in the logotype must
never be broken by a pattern, masked photo
or graphics.
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08. The logotype should never be used below
the smallest specified size in this document.

% SoundID

03. The logotype should never be shown as
outlined letterforms.

< SoundD

06. The logotype should never be rotated or
mirrored.

09. The logotype should never be colorised.
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Weights

Inter light

Inter regular

Italic

Based on the largest sound
preference research ever.

39 000 participants worldwide.

This transformative SoundID technology has been developed
by the same Sonarworks team that is behind the precision
audio software used by Grammy-Award winning producers in
over 45,000 professional recording studios in the world.

Emphasise a word



2.2 Typography

Color treatment Labels
We primarily use black and white text
or shades of grey. Different shades of

grey can be used to differentiate
labels and headlines from body copy a e
I I d I |

Headlines

Headline
Body copy
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lcon glyphs
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2.3 Colors

Colors
The base of our color scheme
revolves around black and grey.

We have a range of strong vivid
colors that are used to when we
want to grab attention.

We use black as foundation for

SoundID and white as foundation
for SoundID Pro.
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2.3 Colors

Color values
We have specified color values for
RGB and Pantone.

For printing with CMYK please refer
to the Pantone color and consult with
the print shop for a suitable CMYK
value for the material and printing
technique.
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PMS White PMS 637

PMS Cool Grey 1C PMS 265C

PMS Cool Grey 4C PMS 239C

PMS 1655C

PMS Cool Grey 10C PMS 1375C
50
50
20 PMS Black 3C PMS 116C
20
20
0 PMS Black PMS 396C
0
0

PMS 7488C




Color combinations
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2.3 Colors

Color balance

When creating content for SoundID,
we always try to balance the use of
colour. We see ourself as a primary
black/white company but it is
important that we always vary our
colors across applications.

Always aim for black being the
dominant color and let the other
colors pop. With this solution we
always make sure that the important
content is highlighted.
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2.3 Colors

Example — Color balance
Primarily a black color impression but
with a splash of color.

Patented Sound Perfected Create SoundID profile
data driven tech for you on mobile, listen on

Standard Lavek

Anna‘s SoundiD Y X

Learn about yout Sound® - @ .::
Level up: Super 0000
your headphones : ::::
Detailed sound preference, high accuracy. w Bose 00000
QuietComfort 35l N
O  Hearing test =3 - byesm il y Configure headphones
For better hearing symmetry Ly
o
O  Preference discovery > .
For better sound experience A.
» 252222 JoundiD f ™~ [
On/Off
/‘I /! 1
Core Level Core Level
D Anna's SoundID Harry's Sound
s Learn about your SoundID - Learn about your SoundiD 7
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2.3 Colors

Black background
When multiple colors are present we
always use a neutral background

color.
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W\\\\am‘s SOU"\ d\D My SoundID Try it out Connect Level up Settings
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ConnectyourSoundW)
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2.3 Colors

Black background Colored background

Black is our primary background If using a coloured background

color. always make sure it is the same color
as any Ul color in the design.

N W N i
X
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NS N
. \\\ / \\
X X X

100% done ‘ 100% done

Your SoundID Your SoundID
has been improved has been improved

p Listen to a demo track » Listen to a demo track

Add tracks from Spotify Premium

Add tracks from Spotify Premium
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2.3 Colors

Don’t
Never use a different background color
than that in the UI.

100% done

Your SoundID
has/been improved

» Listen to a demo track

Add tracks from Spotify Premium
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00. Imagery

Brand images

Our imagery captures that everyone
Is unigue. We portrait people that
could be both a listener and a creator.

Look and feel

The look and feel is raw, authentic
and edgy. We try to capture the
persons attitude and emotions.

The person should have a strong
individual styling and expressive
attitudes.

The background environment should

be uncluttered to put focus on the
person.
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00.

Product images

When showing product like mobiles,
laptops or headphones we use a
matte, monochrome style.

The devices we use should always be

dark.

P.
49

2

Imagery

SoundID

Create your SoundID profile on mobile
and listen on your computer

LN N
SO
/
; \/ /"““’» Bose
\ QuietComfort 35I|

Configure headphones

Do you prefer A or B?

No Difference Neithe:

o - on

(1) Get the SoundID mobile app (2) Connect to desktop
Create your SoundID profile to match Connect and enjoy perfected sound
your sound preferences and hearing with across all of your apps installed on your
a quick in-app test. computer







2.5 Pattern

Our pattern

Our pattern is our visual representation
of sound. It also stands as a symbol for
everyones unique hearing.

It is the embodiment of our users
SoundID’s as well as acting as a
functional element in our Ul.

The pattern is also used to build brand
recognition and it makes us stand out.
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2.5 Pattern

Pattern library

We have a library of 200 5x5 patterns.
These are the building blocks when
doing pattern compositions.

You can use one pattern at a time or
combine multiple patterns to create a
larger pattern.

The patterns are available in black and
white. We use an opacity on the pattern
to make them blend in to the
background.

P,
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2.5 Pattern

The coloured square
A users SoundID is represented through
our pattern.

When the pattern represents a SoundID
the is always a coloured square in one
of the grid cells. This square can have
any of our pop colors.

P.
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2.5 Pattern

Using the pattern
The pattern can primarily be used in
ICERVEVES

Your SoundID
has been improved
P Listen to a demo track
Pattern with product Pattern on images Pattern backgrounds
P.
o4 Sound|D
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2.5 Pattern

Pattern with product
When showing the product where the
pattern is visible in the Ul we can

extend the pattern beyond the device.

Always make sure that the pattern in
the Ul and on the background are the
same size.
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100% done

Your SoundID
has been improved

P Listen to a demo track

Add tracks from Spotify Premium
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2.5 Pattern

Pattern on images
We can put the pattern as an overlay
on an image.

The pattern is always 100% opacity
when placed on an image.

Make sure that the pattern do not
cover key areas of the images such
as a persons face.

0000000000 :
<O t

o0
000000000 0. g
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2.5 Pattern

Pattern as background

The pattern can also be used as a
background. In these cases we can
combine pattern components to form
larger patterns.

When used as a background the opacity
of the pattern should be very low so
that it blends in with the background.



2.5 Pattern

Product with images

When combining product views with
images always make sure that the
coloured square and Ul in the pattern
correlates to the colors in the image.
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2.5 Pattern

Pattern color
Treatment

Black pattern on images. Black pattern on coloured backgrounds. White pattern with low opacity on Black pattern with low opacity on
dark backgrounds. white backgrounds.
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Pattern

2.5

Don't

Don't

Don't

Don't

Don’t mix pattern sizes.

Cover a persons face with the

Never use the white pattern on

coloured backgrounds.

Never use the pattern in color.

pattern. Choose a pattern that

suits the image.

Pt

has been improved

Your SoundID

P.

SoundID
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2.5 Pattern

Don’t over use the pattern

With great patterns comes great
responsibility. Our pattern is core
element in our visual identity but
that does not mean we need to
cover everything we do with it.
Sometimes an image, typography
or just the logotype is enough for
the application.
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Overview



2.6 Pictograms

Construction

SoundID pictograms are drawn on a
pixel based grid of 32px x 32px. Use
the grid as your basic guideline to
snap the artwork in place.

When designing new icons, try to
combine the 45° angle with straight
and circular shapes to get a more
distinct feeling. However, in complex
icons, you may be indulgence for this.

Artboard: 32x32px
Stroke: Tpx
Angle: 45°

P.
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2.6 Pictograms

Instructional illustrations

For instructions we use a simple
illustrative language. In these cases
we are less conceptual, focusing on
being as clear as possible.
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Square grid




2.7  Grid

Layout
Examp

P.
638
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SoundID

Format

STe[VEI(=Ne[gle

Layout

Personalize
your sound

Get started at sound.id

< SoundID

Design
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2.8 SoundID Pro

SoundID Reference logotype
SoundID Reference share symbol
with SoundID.

The SoundID Reference logotype
follows the same basic rules as the
SoundID logotype (see section 2.1

Logotype).

=5
/0 SoundID
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2.8 SoundID Reference

White base

SoundID Reference uses white as the
base color in all its applications. We
use white the same way as SoundI|D
use black (see section 2.3 Colors).
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2.8 SoundID Reference

Imagery

SoundID Reference shares the same
core imagery concept as SoundID
but focus more on capturing the
sound creator and their world.

We see snapshots of creators and
the environment in which they
Ccreate.

Look and feel

The look and feel is raw, authentic
and edgy. We try to capture the
persons attitude and emotions.

The person should have a strong
individual styling and expressive

attitudes.
[
VAR
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reference images and can NOT be ,
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2.8 SoundID Reference

Product images

When showing product like mobiles,
laptops or headphones we use a
matte, monochrome style.

The devices we use should always

be |ig ht ®# Finder File Edit View Go Window Help T ) oG TS 005 Eao D sk
L NN
< SoundID Reference Beyerdynamic DT 770 Pro 80 Ohm v O
Focusrite Scarlet 2i2 Frequency response curves oo Before O Target v In Qut -9.5

Channel 1 & 2
12dB =
% Beyerdynamics DT770...
C () Beyerdy 8dB O
+4dB
Built-in Output |
0dB
Front Left & Front Right
-4dB
Ly () Beyerdynamics DT770... [H&
-8dB
-12dB
100 Hz 1kHz 10 kHz
Select your target mode Intensity 100 v
Flat Studio Sound
8 Custom Bass Boost &« > A
Mix Check  Popular in-ear headphones & A S @ W
Latency Filter Listening Spot Limit Controls Safe Headroom |y Calibration
@ Add new output 23.0ms A Linear Phase ~ Disabled ~ Neutral ~ Enabled ~ Q Enabled
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SoundID Reference

When using the pattern for SoundID
Reference always use light backgrounds.

Pattern as background
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From
Sonarworks




2.9 From Sonarworks

From Sonarworks tagline

We have a lockup with “from
Sonarworks” as a tagline for both
SoundID and SoundID Reference
logotype.

These should be used in contexts where
Sonarworks has more brand recognition
than SoundID or where Sonarworks
would give further credibility to SoundID.

< SoundID

from Sonarworks from Sonarworks

< SoundID Reference
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Sonarworks endorsement

< SoundID Reference

from Sonarworks
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Personalize
your sound

Get started at sound.id

from Sonarworks

A E B E B B E E B B
H B B B B B B E ®E )
A E B E B B B B B B
A B B E B E ®E E B
A B B B B B B E B
A B §E B B B B E B®
A B B B B B B E B
A B B E B B ®E E ®
A B B B B B E B B®
H B B E B B ®E E OB

100% done

Your SoundID
has been improved

P Listen to a demo track

+H+++++ A+
B o o
+4+++++ A+
B S

++++++++++++
++++++++++++
++++++++++++
++++++++++++
++++
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++++++++++++
B A R A Y

—
al

Add tracks from Spotify Premium

< SoundID



Personalize

Personalize your souna
your sound

Personalize ™ £ SoundiD
your sound

< SoundID
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< SoundID




Personalize
your sound
~ersonalize

Get started at sound.id

- di el d U L0
“ 5
X
XX XX
ololel
~ .
Your SoundID
has been improved eS8 50
P Listen to a demo track
Connect your SounadiD
Add tracks from Spotify Premium
-
Saundin
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< SoundID

from Sonarworks




< SoundID

Unlock the full
potential of your
headphones

Core Leve!
ANNA'S Sound\D

Learn about your SoundD =

Connect your Sound\D

-

My SoundD

Effortless
personalization

& Previous 80% Done

Do you prefer A or B?

No Difference Neither

Patented
data driven tech

12:22 4 ull T (-

Core Super

SEXHHKHK
/ NA \)<\// N // \//\\/ &

N §
N A / Ne AN \ " NN //\ Vi
% N X\/< /\(\/%\ a </< /(/ \

Level up: Super

Detailed sound preference, high accuracy.

O  Hearing test >
For better hearing symmetry

O  Preference discovery >
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Hello,

Lorem ipsum dolor sit amet, consectetuer adipiscing elit, sed diam
nonummy nibh euismod tincidunt ut laoreet dolore magna aliquam erat
volutpat. Ut wisi enim ad minim veniam, quis nostrud exerci tation
ullamcorper suscipit lobortis nisl ut aliquip ex ea commodo consequat.
Duis autem vel eum iriure dolor in heugiat nulla facilisis at vero eros et
accumsan et iusto odio dignissim qui blandit praesent luptatum zzril
delenit augue duis dolore te feugait nulla facilisi.

Lorem ipsum dolor sit amet, cons ectetuer adipiscing elit, sed diam
nonummy nibh euismod tincidunt ut laoreet dolore magna aliquam erat
volutpat. Ut wisi enim ad minim veniam, quis nostrud exerci tation
ullamcorper suscipit lobortis nisl ut aliquip ex ea commodo consequat.
Lorem ipsum dolor sit amet, consectetuer adipiscing elit, sed diam
nonummy nibh euismod tincidunt ut laoree facilisis at vero eros et
accumsan et iusto odio dignissim qui blandit praesent luptatum zzril
delenit augue duis dolore te feugait nulla facilisi. bh euismod tincidunt ut
laoreet dolore magna aliquam erat volutpat. Ut wisi enim ad minim
veniam, quis nostrud exerci tation ullamcorper suscipit lobortis nisl ut
aliquip ex ea commodo consequat.

Lorem ipsum dolor sit amet, cons ectetuer adipiscing elit, sed diam
nonummy nibh euismod tincidunt ut laoreet dolore magna aliquam erat
volutpat. Ut wisi enim ad minim veniam, quis nostrud exerci tation
ullamcorper suscipit lobortis nisl ut aliquip ex ea commodo consequat.
Lorem ipsum dolor sit amet, consectetuer adipiscing elit, sed diam
nonummy nibh euismod tincidunt ut laoreet dolore magna aliquam erat
volutpat. Ut wisi enim ad minim veniam, quis nostrud exerci tation
ullamcorper suscipit lobortis nisl ut aliquip ex ea commodo.

© Sonarworks. All rights reserved.




SoundID

o
©
c
>
o
%)

SoundID

O

++++++HtEEF
++++++++++++
++++++++++++
++++++++++++
+++++++++F A+
++++++++++ A+
++++++++++++
+++++++++ 4+
FH++t+++++rEE
++++++++

+ 4+ + o+ +

+++++F+F++++




Full confidence
in sound

Welcome

.

0
]
I




m Sonarworks "



A
@
000000 $94%%6%%¢
'\\. /// $ ’ .
X / Hi, Heinrich! Standard Level
//’

Your preference
’ L-Type

/\ /\,
/
\<

Learn about your preference type ¥

Explore again

w
R

Hi, Heinrich! | * L/ - 1 ]
My SoundID Try it out
Your preterence
L-Type

Connect Level up Settings

e e ce—r,

rn about your preference type v

Lea




If you have any questions regarding the

SoundID
content of this brand book, please contact

Brand Book

XXX XXX
XXXXX@sonarworks.com



mailto:xxxxx@sonarworks.com

Sonarworks
Internal



Conceptual pattern

tees
see

srcessred

2pee®

As29¢8s

>
*ePPIIPIIVILY

e
.

2588850

16 6466060606060655
vttt tctt00000 -
il I

d »
b L o4 d i d
ol g -
Cee0099 os e
“ L d -
< > * b d *
L i d - 4
604999999 . ° reve -
3 299 . Ave
> L3 dd soe¢ e T3 o
L3 ad L od a
G999 0000084646 L d * &4¢
@ eeeee % . vor i
» te00s * e ess Ly 202 Yhbeesetans )
o] H p S84~ W s
] I3 *e ‘a4 % 3 -
1334 & ) v
‘ vee vee * . . Yhbee boe
404 ey W
L2999 » Sheeesa - Pea
Greee 484 0]
P22 - Tee
*4% L} ul
. L Yeeee L *
4 g
PPPPPELOGPPI068000 sreee Yoeee “ 4% )
COPPIEECOPPPEEODDYP o COPPP00550 90 see L3 *
POPPPEOLOPPPPELD IO . PPLOOPPRC0LH000 00050 ©%% V0020509000060 co%eses !
POPPPEEOOPPIL0D PP e PeOODP0CL0000000009 000 » V000000 000n . \
POPPPELOOPIPLLOPPICELH PPIICLLGHPPEE000908€400090006000000. . vvees 2000900000000 0n eos e
POPPPELOOPIPL00P 900050 PG00 000400008600008000000000% ees Vve880090884%0 ven W
VOPOPLEGIP000509086009006460 COOGIPPLELIPPPLLGP0004G000866090844000044 v CGOINRBL49000440000040 e LA
VOPPPBEG0PEE0090046590006000 000900060000 066990000000006000880690000000 * P840 0008000000000 00 on 3
VOPPPECOPPEOL0P00E600000600 08 COP0000000000000006000880000088000004600000000000 PELOLP080900000090R LGP RLLP0R0800000400000000 ¥
I I T e T e e 2 GIPCOLPIRLLGPPLLLGPPLGGP0C0LPP0030004000000% . . ;
PPPPLLGPI0009VLDPIELGP906600 P T D T T L T
POPCECIIPLOPPPCOOPICOOPPPOGO VPP PROPP 000900609000 40 000000 P 000000490000 0400 0000
FOOLLGINECOPIELLIVLO0 00800008
1400088088 548053400004000008004
POECGINEEGRCLD 208090064900 86000 vee GRPRLPP 208000000000 400004000004%0
PEEGPILLGIILL0000600080000840 008 CELPPRODD000000000000800004000048000800000000080000000000
PECGPEEGG 0000006990869 00860 0084 GO0 009080000840008400044008400008400284000046000044000400
PEGOPEL 0050080090000 00640000640 GROLLDP000000400044000400080000000000000000 0000000400004
PEOPEEGPOEODIPLDV0000000000840004000850088000000004000004G40084000800020000000004000040004000
POPEEGEILEOPIOLIDI00P0000080000450880008890080000000080008400880008000000000000004000840004%
GPOELGPEEGPPLODPL0000409000088508400080000000000008000044008000280002800000400040000040084002
POCEGPEEGP0009 0000900000000 080008000000000900000000000440044008000800000000040000400040%004%
POLOIOELIPLIDPELDPE0000000000008408800084800000000000000004008000084000000000000400040000000 :
PEOPPEGOIE0IIELDIL09P0090080000G080000800000908000800080008000850080000000200000000440048002
POPPEOPPLOVVIELDPELLPPE0PPL00220008000800080908900040020008400000000 PE990050004000040000000450 LY
POPEOGPECGRELDPELDP00P000P0800080008000000000000000000040028400850040020002040200004000000800000000000000004024%080004000204000000000000R %0,
REG00590009020000200000400800R800805080008000050 0400424492002 245%040% 00402 GGRRLGRL,
\

PPOECPECOIELIVELVDPELPPELHLP240P00008000485908900400000%004600040
NEGPPELOPECDICLDPDDVEL00000000004080000000000000000000008000000800000000000000040004004000400000000000400040000R000R400000000000400044000008000400 M

?

HOPPEDPECPPEOPELDVEOPEEDPLEPP00P800800080F20P089P209080P00000000800009080000500000000002400200085008000000000R00400800R590840004900459200200400084004)
HOPEOPEO0000000000000000600000800000000000000000000000000000000000000000000000P000R00000000000000000000R00P000R0008000000000200008002000800000004"
HOLOPECIPEOPELPP0VVL0P090809800080085900800800089900000000000000000000000000000000000400000040089008490040020000000040209080000%00%02400040000R8050 04!
FEOPLOPPLPPLLDOLVILVPLOPELOPLOPRGPL0VPC0VE0VVLHP049200P000000009080084900002090000040000400800000809000020040200004000908492405005024020520460005004),

COPPOPELOPLIVELVELDPLDPLLP20900008008000000000800000000004008008000000000000000000080080000008008000000800000R40R40R800RRRVLRLPRLLRRLLRAGLRGMRNL].

YPPOPROOPEOPE0PCOVPODPLLPLOPR0PR0000PE0PVVIVHP0H9P20P2092000800000200000200020%R00200000020020000908000002002000200000R0000000000002402800200004]
HOOP800006080980000000900000060000800000080040000000600000048000000000800200000P04P000000000800000800000R0LRLGRLLRRGRRLLBLLRLGLRGLGLRGLRGLRGGRHT

Q‘Q\QOQQQ;.OQQO"00500000“0\06;00000000000'000000000000000000000000000'000.0000000000000000000000000000000000000000000&00&00000'00.000000000l#O&

QQ‘QQQOOSOQ‘OQt66“0‘00000'.0'.0’600.0’&00.005000000‘0!000000000000000000000000000000000.00.00'00&000000000000000000&00000&00000000.00'00'00'000&
GOOPPGP 0900000000000V 0GR 4GR0GR0V0000R40P0GPOORUGRLGR0GR0080RVEEVPLGPLGRLGPLGRQGR00008000GP0GPRGPRGRUGLRLVVVVBVLRGL LGP RGLRGLRGLRAGLRVLRT
o

008000000000 0080080000000000006000000000080080000200R00000000000200200000000000000000000000000000200000000000 0000000008008 40004000ROLRRLRALRAGRA(]
GPOGPEGPCGR0VROIVO90 0900000000840 GRG0V PEGPOVPGVPOGROGRGGRGUAVVUVEVPOVPOVPLGROORGVRGVRGVBGVBVVVGPVGLPUGLQGRAUGRAULRUVVVVRVVVVV OGP RGP RGERGUVNRUN
GOG000P000000000000000000000600400000080000000000000060000800000800000002000000000008400020020020000000000000000000000800000200000000000000008001),
600600600608 00800000000000606008006088080000900000000000000000800802000000000004600408008020000020000000000000000000300308008040040000400000000030
&QQQQQ‘QQ‘QtsoO-000000#‘000000000000‘&00.000060000000000000000.00a00000000000000000000000000000&000000000000000000000n00&0000#00000'0000000’OQ&OAW
QBB L00020000000000 000000403041
AL AL R A AL e L e L L LA LA L

$00060000002008000000000006060060086400024000000000004000000004084000240800000002000400004008403003080084000000000000
GOEGP4G0008000000980000060060008408608024080000000040000008400004000000234000000084006000000300003008400004004000 %
COOO0EGP000000000000000000000008G000000000000000000004000R 40000000000 00000004000RACRIBAVRILIVVVVRLLVCLALRGEALRALAVRVLVLUVQL 0GR 0Y
PEOIRGD00000000000000004086000800000000000006000040080040000000000000000004004200000080300000000400004000 0000000000000 000000004000040%
(34 0080006800000 0000000000000004008000080000000000000000004040000003000000000040000408000000030040000400000400¢0 &
09090000400 00600084000080000090000000000400080404080040000000000000000000 0408000000000 0000004004000040000400%
GOOPRG0000200000000000040000000000000000000000000004000 0400084000000 00000000404000004004%340
COP09000000008000080080000000000000000000000404004000000000000040006000000404000R00000000000040000400 04000308000 00004000000%
vq$s$0000§00v00500¢000.o000000000000000»0000000“"0“oo000000000000000000000o0000000000000000¢00000000000a#c#o&OOOOOOOOOOoooco
tees

ight

ts, more conceptual
th the pattern m

iIng Wi

th the identity.

apply.
Please consider this an option when
ing Wi

how it could be used. This allows us to
WOrk

change things up when needed.
For specific contexts, such as
campaigns or even

element with a lot of opportunity for
ways of work

The pattern is a very flexible design

SoundID

101

2



